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CASE STUDY

CHALLENGE

Diamond Candles needed to
increase brand awareness and sales.
Their fan-base wasn’t very large.
Past attempts to use other campaign
tools had fallen short. The company
was unable to engage users to
communicate with them. They
needed a solution that boosted their
numbers quickly.

SOLUTION

Every week Diamond Candles ran
a Wishpond Sweepstake on their
Facebook Page. They created a
habit, engagement, expectation,
excitement and turned fans into
fanatics for their products.

Users could win a giveaway of

$25 — $70 for merchandise from
their store. They targeted contests
to their targeted demographics.
They pushed their entrants to go
the extra mile and Tweet about their
Sweepstakes.

OUTCOME

In just 6 weeks of using Wishpond,
Diamond Candles generated over
30,000 leads — without using any
additional advertising.

« 30,000 New leads

+ 40,000 Repeat Participants
- + 148,000 Facebook Fans
« 35% from Mobile

USING SOCIAL MEDIA TO CREATE PASSIONATE

NEW CUSTOMER LEADS.

$70 Super Candle Cash

Enter for the chance to win $70 in credit
towards the purchase of Diamond Candles!
Wow, huh!7?! So here are the details: .
“*Winner will be emailed and notified after
the sweepstakes end**. Must be 18 years or

older to enter and/or win. No credit or
change given for unused portion of "Candle

0 days 18:25:26 remaining

Enter your email address

5,584 people have entered

Cash.” Excludes shipping costs. Must use Enter to see which of your friends have entered.

t promotional value in one visit on our
website, www.diamondcandles.com. United
States shipping only; no APO shipping. This
promotion is in no way sponsored or
endorsed by Facebook. Entrants are giving
information to Diamond Candles.
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Subscribe for future sweepstakes

Wow, b Add a comment

then wouldn't mind seeing another person happy from winning

ke - Follow Post - Tuesday at 6:38pm

Nava Lyali Powered by Wishpond
s very nice of you, genuine and sweet. we are all winners here!
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Wishpond Sweepstakes Contest

Diamond Candles proofs that you don’t need to giveaway $1000’s to get people’s
attention. By using simple tools across key channels and targeting to the right
demographics they increased their brand awareness, new customer leads and sales
long-term.

Wishpond Social Sweepstakes is the simplest type of contest — users submit their
email address, click “Enter Contest” and they’re entered into a random drawing for a
prize. It is an easy way to build giveaway contest that spread organically through social
networks. This was the best type of contest to start with because Diamond Candles’
engagement on Facebook was low. Users simply needed to enter their contact info
and click a button to participate.

Diamond Candles has regular Sweepstakes running. This keeps their customers
coming back again and again. This is great use of the Wishpond Marketing Suite
because the more times a person comes to your Facebook Page or website, the more
likely they are to buy your products.

Because of Wishpond, we were able to run our contests

and promote them consistently across all channels.
Wishpond’s multi-channel approach has helped us
increase engagement more than any other tool we have
tried in the past. One of the best attributes is that we
have finally found a way to engage people on mobile
which is huge for us and the holy grail for retailers.

Josh Beaty - Diamond Candles’ Vice President of Community

DIAMOND
CANDLES




